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When one thinks of German 
automobile engineering, “BMW” is 
often the brand that comes to mind. 
Based in Munich, BMW Group was 
established in 1916 and has stood the 
test of time, taking the top position 
time and time again when it comes to 
ingenious motoring. The company’s 
automotive offerings are varied, with 
there being something for every type 
of driver, from the young to the young 

at heart. From its sleek exteriors to 
its clever driving displays to a sound 
and technically advanced engine, it is 
easy to see why BMW Group cars are 
frequently the car of choice for many. 

The production of such awesome 
cars is the result of a continuous 
pursuit by the company’s automotive 
designers to build a close relationship 
between a driver and his, or her, 

vehicle. For the reality is that every 
driver is in search of a car not just to 
drive, but to travel the journey of life 
with. It has to suit his needs, his take 
on life, his personal style but most 
importantly, has to be able to suit him 
a few years down the road. Hence, the 
goal of every BMW Group designer is 
to create a car that holds a personal 
and solid emotional attachment from 
its owner. 



37



38

DRIVEDRIVE



39



40

DRIVE

To build a car that is applicable not 
just today, but ten or even fifteen 
years in the future, BMW Group is 
riding the frontier of futuristic design. 
However, the German automobile 
maker is able to straddle a fine 
line, with one foot left in its storied 
heritage and another in tomorrow. 
Building upon a tradition of creating 
high-quality vehicles with stellar 
engines, BMW Group designer 
continuously embark upon another 
journey to better their past designs. 

What attracts many to the suite 
of cars by the manufacturer is 
not simply just its state of the art 
engineering, but also the sleek, 
sporty and still luxurious designs the 
company has outputted. Evidence 

of the German company’s design 
superiority is the 19 awards it 
clinched at the Automotive Brand 
Contest 2013. This includes awards in 
the Exterior Premium Brand category 
for the BMW Z4, BMW M6 Gran 
Coupé, the MINI Paceman as well 
as the BMW 3 Series Gran Turismo. 
The BMW 3 Series Gran Turismo 
also picked up the top honour in the 
Interior Premium Brand category. 

However, the BMW Group is looking 
way beyond just design - it is looking 
into the future. Take its BMW Vision 
EfficientDynamics concept car, 
which pairs the sheer power and 
dynamics of a BMW M model with a 
fuel efficiency and consumption of a 
smart car, thanks to the company’s 

ActiveHybrid technology. Then 
there is the two-seater BMW Vision 
ConnectedDrive engineered with 
advanced driver assistant aids. While 
this was simply a model car that 
debut at the 2011 Geneva Motor 
Show, it provides a glimpse into what 
BMW Group is all about - futuristic 
cars with emotional appeal. 

Innovative, stylishly current and yet, 
true to its tradition of engineering 
excellence, BMW Group vehicles 
continue to be trailblazers in the 
automotive industry. Its wide range of 
collection ensures there is something 
for every type of driver there is and 
best of all, it truly makes possible the 
sheer pleasure of driving. 


